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Penelitian ini bertujuan untuk mengetahui pengaruh dari kualitas produk dan 
harga terhadap minat beli ulang (repurchase intention) melalui pembelian 
impulsif (impulse buying) sebagai variable intervening pada konsumen 
Shopee.co.id di kota Surakarta. Sample yang digunakan dalam penelitian ini ada 
130 responden. Tekhnik pengambilan sampel melalui penyebaran kuesioner. 
Teknik pengambilan sampel menggunakan non probability sampling. Teknik 
analisis data menggunakan analisis persamaan struktural (SEM) dengan 
SmartPLS 3.0. Hasil analisis data bahwa kualitas produk berpengaruh positif dan 
signifikan terhadap minat beli ulang dan berpengaruh positif tidak signifikan 
terhadap pembelian impulsif, variabel harga berpengaruh positif dan signifikan 
terhadap minat beli ulang dan pembelian impulsif, variabel pembelian impulsif 
berpengaruh positif dan signifikan terhadap minat beli ulang, variabel  kualitas 
produk berpengaruh positif tidak signifikan terhadap minat beli ulang dengan 
pembelian impulsif sebagai variabel intervening, variabel harga berpengaruh 
positif dan signifikan terhadap minat beli ulang dengan pembelian impulsif 
sebagai variabel intervening. 
 




INFLUENCE OF PRODUCT QUALITY AND PRICE ON PURCHASE 
IMPULSIF AS WELL AS THE IMPACT OF INTEREST BUY 
(Empirical Study of Shoope.co.id Users in Surakarta City) 
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This study aims to determine the effect of product quality and price on repurchase 
intention through impulse buying as an intervening variable on Shopee.co.id 
consumers in the city of Surakarta. The sample used in this study were 130 
respondents. Sampling techniques through questionnaires. The sampling 
technique uses non probability sampling. Data analysis techniques using structural 
equation analysis (SEM) with SmartPLS 3.0. The results of data analysis show 
that product quality has a positive and significant effect on repurchase interest and 
no significant positive effect on impulsive purchases, price variables have a 
positive and significant effect on repurchase interest and impulsive purchases, 
impulsive purchase variables have a positive and significant effect on repurchase 
interest, variables Product quality is not a significant positive effect on repurchase 
interest with impulsive purchases as an intervening variable, price variables have 
a positive and significant effect on repurchase interest with impulsive purchases 
as an intervening variable. 
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